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PUBLIC RELATIONS OF LEGISLATIVE CANDIDATE IN
THE 1989 TAIPEI CITY

Shu Huey Lee
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ABSTRACT

Chinese have always placed great value on modesty and virtue. As a result,
Chinese lack an awareness of the need for individual public relations. For
instance, legislative candidates do not emphasize public relationg in their
campaigns. This paper will look at the relationship between candidates and
voters in the 71989 Taipei city elections--in particular, the role of public
relations in cam paigning.

Public relations is essential to Promoting a candidate's reputation, fostering

—



a public image, winning public recognition and support and, ultimately, getting

voted into office.

Yet, a candiate's promotion of public relations should no
o increasing a candidate's

t be limited just

to the campaign trail. Public relations is essential t
political clout; as such, it should be ‘emphasized before and after he/she enters

office.
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