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A Study of the
Internal Market Organizations*

Kun-I Liu*

Abstract

As the world rushes into an information age of complex tech-
nologies, intense competition, and turbulent, constant change,
many pioneering scholars were warning of the impending of
‘mechanistic” bureaucracies and the need for ‘organic”  struc-
tures, and they are creating a more powerful perspective of future-
oriented organizations for a new era governed by the imperatives of
nformation technology. The internal market organizations is one
great governance structures. Internal markets are meta struc-
tures such as autonomous units, entrepreneurship, networks to

adapt to the post-industrial society, that transcend ordinary hierar-

‘chical structures. This article describes the origins of internal

E‘market model, analyses and reviews the new governance paradigm.
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